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Important information regarding forward-looking statements: This presentation contains forward-looking statements within the meaning of federal and state securities 

laws that represent the company’s current expectations and beliefs. All statements other than statements of historical fact are “forward-looking statements” and include, but are 

not limited to, statements of management’s expectations regarding the company’s performance, sales force and customer base, growth, initiatives, performance and benefits of 

the company’s manufacturing partners and controlled environment agriculture initiative, strategy and new product introductions; projections regarding revenue, margins, 

expenses, earnings per share, foreign currency fluctuations, tax rates, uses of cash and other financial items; statements of belief; and statements of assumptions underlying 

any of the foregoing. In some cases, you can identify these statements by forward-looking words such as “believe,” “expect,” “outlook,” “project,” “anticipate,” “estimate,” 

“intend,” “plan,” “likely,” “will,” “would,” “could,” “may,” “might,” the negative of these words and other similar words.

The forward-looking statements and related assumptions involve risks and uncertainties that could cause actual results and outcomes to differ materially from any forward-

looking statements or views expressed herein. These risks and uncertainties include, but are not limited to, the following:
• adverse publicity related to the company's business, products, industry or any legal actions or complaints by the company's sales force or others;
• risk that direct selling laws and regulations in any of our markets, including the United States and Mainland China, may be modified, interpreted or enforced in a manner that results in 

negative changes to our business model or negatively impacts our revenue, sales force or business, including through the interruption of sales activities, loss of licenses, imposition of fines, 
or any other adverse actions or events;

• any failure of current or planned initiatives or products to generate interest among the company’s sales force and customers and generate sponsoring and selling activities on a sustained 
basis;

• risk of foreign currency fluctuations and the currency translation impact on the company's business associated with these fluctuations;
• uncertainties regarding the future performance of the company’s manufacturing partners and controlled environment agriculture initiative;
• risks related to accurately predicting, delivering or maintaining sufficient quantities of products to support our planned initiatives or launch strategies, and increased risk of inventory write-

offs if the company over-forecasts demand for a product or changes its planned initiatives or launch strategies;
• regulatory risks associated with the company's products, which could require the company to modify its claims or inhibit the company's ability to import or continue selling a product in a 

market if it is determined to be a medical device or if it is unable to register the product in a timely manner under applicable regulatory requirements;
• unpredictable economic conditions and events globally;
• uncertainties related to interpretation of, and forthcoming regulations under, the recently enacted U.S. tax reform legislation; the company’s future tax-planning initiatives; any prospective 

or retrospective increases in duties on the company's products imported into the company's markets outside of the United States; and any adverse results of tax audits or unfavorable 
changes to tax laws in the company's various markets; and

• continued competitive pressures in the company's markets.

The company's financial performance and the forward-looking statements contained herein are further qualified by a detailed discussion of associated risks set forth in the 

documents filed by the company with the Securities and Exchange Commission. The forward-looking statements set forth the company's beliefs as of the date that such 

information was first provided and the company assumes no duty to update the forward-looking statements contained in this presentation to reflect any change except as 

required by law. 
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Accountability Report

Manufacturing Platform

Consumer Platform – Nu Skin

Our Vision for the Future

CEA Platform

Financial Review
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* Non-GAAP, see reconciliation.
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980

1,060 1,069 1,070 1,086

1,148 1,166

1,244

Q1 2017 Q2 2017 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018

(In Thousands)
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54.6
58.9

64.2

81.9

63.5

71.3
73.1 73.5

Q1 2017 Q2 2017 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018

(In Thousands)

11



$2.247 $2.207 
$2.279 

$2.679 

2015 2016 2017 2018

(In Billions)
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We empower

innovative companies 

to 

change the world with 

sustainable solutions, 

opportunities, 

technologies, and life-

improving values.
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Our intent

is to unlock the 

potential of disruptive 

companies with the 

world’s leading 

business platform. 
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Invest to diversify and strengthen future
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Business Essential Capital & Finance TechnologySustainability



18



19



MISSION

EMPOWERING PEOPLE



TO BECOME THE 
OUR VISION
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NETWORK

EFFECTS

PLATFORM

PLATFORM
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expand broaden

PLATFORM
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CUSTOMER FIRST

CLOUD FIRST

SECURITY FIRST

Engaging
Platforms



•

•

•

•

26



•

•

•

•

27



socially-enabled business 
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CLOUD
agile | scalable | resilient
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Amazon Web Services and the “Powered by AWS” logo are trademarks of Amazon.com, Inc. or its affiliates in the United States and/or other countries. Aliyun and its logo are trademarks of Alibaba or its 
affiliates in the United States and/or other countries.
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Enabling
Products

31

DRIVE DEVICE 
PLATFORM

BUILD FOUNDATIONAL 
BRANDS

OPTIMIZE PORTFOLIO
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34*Galvanic Spa products not available in all markets
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nature science

technology

39



40
40

OPTIMIZE VELOCITY

CUSTOMER LOYALTY

ENHANCE ROADMAP
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+26%
customer 

acquisition



THEACCELERATE

52 WEEKS 365 DAYS
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REVENUE GROWTH

CUSTOMER GROWTH

SALES LEADER GROWTH

Global Growth 

Profile



2018

2018

21%GROWTH Mainland China

SEA

Japan

EMEA

Local Currency Growth %

USD 24%

USD 14%

18%

-2%

TW/HK 11%

2018

Americas/PAC

NA

LA

PAC

20%

5%           USD 5%

29%         USD 25%

91%         USD 44%

2015 2016 2017 2018

$2.25 $2.21 $2.28

$2.68

18%
3%

-2%
-13%
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Korea 1%

2018

2018

2018

2018

10%



2018: 21% LC revenue growth

2019 projected LC growth of 7 to 10%

Regulatory environment update

Beauty device expansion (LumiSpa, 

ageLOC Me, Galvanic)

$717

$886.5

2017 2018

Revenue (millions USD)

24%

193

304

2017 2018

Customers (000’s)

58%
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2018: 20% LC revenue growth

2019 projected LC growth of 6 to 8%

Argentina highly inflationary

Strong growth in Latin America and Pacific

$342.4 
$385.0 

2017 2018

Revenue (millions USD)

12%

244 249

2017 2018

Customers (000’s)

2%
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2018: 1% LC revenue growth

2019 projected LC growth of 0 to 2%

Effective product localization (180º, Korea 20)

Effective use of local social platforms

$361.7 $373.4

2017 2018

Revenue (millions USD)

3%
173

182

2017 2018

Customers (000’s)

5%
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2018: 18% LC revenue growth

2019 projected LC growth of 8 to 10%

Focus on demographic expansion

Social sharing expansion – TR90, Scion

$268.6

$316.9

2017 2018

Revenue (millions USD)

18%

122

153

2017 2018

Customers (000’s)

25%
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2018: (2%) LC revenue growth

2019 projected LC growth of (1) to 1%

Improving trends in challenging environment

Shifting demographics through social sharing

$256.1 $254.9

2017 2018

Revenue (millions USD)

(0%)
132 130

2017 2018

Customers (000’s)

(2%)
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2018: 11% LC revenue growth

2019 projected LC growth of 0 to 2%

Strong LumiSpa introduction

Effective use of social promotions

$166.7
$185.9

2017 2018

Revenue (millions USD)

12%

71

77

2017 2018

Customers (000’s)

8%
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2018: 10% LC revenue growth

2019 projected LC growth of 1 to 3%

Effective seasonal promotional calendar 

Growth in key direct selling markets 

(FR, DE, EEU)

$160.3
$182.4

2017 2018

Revenue (millions USD)

14%
135

149

2017 2018

Customers (000’s)

10%
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60,000,000+

units per year production capacity

300+

employees

195,000
sq ft. state-of-the-art facility

11
production lines

Turnkey OTC, Personal Care 

& Medical Device Mfg.



Assurance 

of Supply

Quality

Service

Cost

Innovation

CURRENT 

SUPPLIER
WASATCH

16,000 units per batch
118,000 units per batch 

(7X)

Older blending system
State-of-the-art blending 

technology

15 week lead time 12 week lead time

Air freight required Air freight eliminated

Scale-up in 6 months Scale-up in 3 months
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3
years from founding to profitability

75+

employees

100,000
sq ft. state-of-the-art facility

10
production lines

TAPIOCA
vegan gelcap technology



Assurance 

of Supply

Service

Cost

Innovation

ELEVATE

Open global supply

50% reduction in lead time

20% savings

Scale in 3 months 
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23
years in business

160+
current customers

Custom Packaging & 

Fulfillment



Assurance 

of Supply

Service

Cost

Innovation

CASEPAK

Flexibility of suppliers to increase capability

Domestic inventory stocking option

Improved pricing

Innovative short and long term solutions
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Patented Technology + World-Class Science

73



GroPod™

GROWING

GroLab

ANALYZING

Self-Learning

OPTIMIZING

GroCenter

INNOVATING
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SPEED
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Important information regarding forward-looking statements: This presentation contains forward-looking statements within the meaning of federal and state securities 

laws that represent the company’s current expectations and beliefs. All statements other than statements of historical fact are “forward-looking statements” and include, but are 

not limited to, statements of management’s expectations regarding the company’s performance, sales force and customer base, growth, initiatives, performance and benefits of 

the company’s manufacturing partners and controlled environment agriculture initiative, strategy and new product introductions; projections regarding revenue, margins, 

expenses, earnings per share, foreign currency fluctuations, tax rates, uses of cash and other financial items; statements of belief; and statements of assumptions underlying 

any of the foregoing. In some cases, you can identify these statements by forward-looking words such as “believe,” “expect,” “outlook,” “project,” “anticipate,” “estimate,” 

“intend,” “plan,” “likely,” “will,” “would,” “could,” “may,” “might,” the negative of these words and other similar words.

The forward-looking statements and related assumptions involve risks and uncertainties that could cause actual results and outcomes to differ materially from any forward-

looking statements or views expressed herein. These risks and uncertainties include, but are not limited to, the following:
• adverse publicity related to the company's business, products, industry or any legal actions or complaints by the company's sales force or others;
• risk that direct selling laws and regulations in any of our markets, including the United States and Mainland China, may be modified, interpreted or enforced in a manner that results in 

negative changes to our business model or negatively impacts our revenue, sales force or business, including through the interruption of sales activities, loss of licenses, imposition of fines, 
or any other adverse actions or events;

• any failure of current or planned initiatives or products to generate interest among the company’s sales force and customers and generate sponsoring and selling activities on a sustained 
basis;

• risk of foreign currency fluctuations and the currency translation impact on the company's business associated with these fluctuations;
• uncertainties regarding the future performance of the company’s manufacturing partners and controlled environment agriculture initiative;
• risks related to accurately predicting, delivering or maintaining sufficient quantities of products to support our planned initiatives or launch strategies, and increased risk of inventory write-

offs if the company over-forecasts demand for a product or changes its planned initiatives or launch strategies;
• regulatory risks associated with the company's products, which could require the company to modify its claims or inhibit the company's ability to import or continue selling a product in a 

market if it is determined to be a medical device or if it is unable to register the product in a timely manner under applicable regulatory requirements;
• unpredictable economic conditions and events globally;
• uncertainties related to interpretation of, and forthcoming regulations under, the recently enacted U.S. tax reform legislation; the company’s future tax-planning initiatives; any prospective 

or retrospective increases in duties on the company's products imported into the company's markets outside of the United States; and any adverse results of tax audits or unfavorable 
changes to tax laws in the company's various markets; and

• continued competitive pressures in the company's markets.

The company's financial performance and the forward-looking statements contained herein are further qualified by a detailed discussion of associated risks set forth in the 

documents filed by the company with the Securities and Exchange Commission. The forward-looking statements set forth the company's beliefs as of the date that such 

information was first provided and the company assumes no duty to update the forward-looking statements contained in this presentation to reflect any change except as 

required by law. 
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* Non-GAAP, see reconciliation.



Consolidated Local Currency Growth: 5 to 7%

Mainland China

Americas/PAC

South Korea

Southeast Asia

Japan

Hong Kong/Taiwan

EMEA

Manufacturing

Global FX Impact: (2 to 3%)

Consolidated GAAP Growth: 3 to 5%
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83
*Nu Skin 2018 gross margin was 78.1%; projected 78% - 79% for 2019.
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*Nu Skin 2018 selling expense was 41.4%; projected 41% - 42% for 2019.
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87* Non-GAAP, see reconciliation.



Total Income / (Expense) ($17 - $22 M)



89* Non-GAAP, see reconciliation.



90*Consistent with prior year.
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Constant-currency revenue growth is a non-GAAP financial measure that removes the impact of fluctuations in foreign-currency exchange rates, thereby facilitating period-to-period 
comparisons of the company’s performance. It is calculated by translating the current period’s revenue at the same average exchange rates in effect during the applicable prior-year 

period and then comparing this amount to the prior-year period’s revenue


